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The Second Essential View — Who Is Our Neighbor?

This Tutorial will Cover:

Using The Report Wizard
Generating Predefined Reports
Using The Executivelnsite Worksheet
Using the Mission Impact Guide
Exploring The Impressions Report
Exploring The Quadrennium Report
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v Using The Report Wizard MISSIONINSITEIID

Login to your study from the PeopleView System
and from the map screen select Report Wizard from
the drop down selections on the Tools menu. Ic

Tools Reports Help Welcome Screen

Congregants

Report Wizard
COMPLETE PREPARED FOR:

Enter your church name in the “Prepared for:” box
and then select the type of geography you wish to
study from the drop down menu.

SELECT THE TYPE OF GEOGRAPHY
Selecting “Radius” will require a street address
to be added, selecting “Polygon” allows the user
to draw a custom shape on the map, selecting Step One:
“‘Geographic List” allows the user to select from |-
predefined shapes such as a County or Zip
Code and selecting “Custom Geographies”
allows the user to select from custom shapes

(if available) specific to a regional study. Begin here:

. - e type of geog r'aph‘y‘:| Radius
Follow the instructions to complete your e
selection of the type of geography and Geographic List

CLICK NEXT
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v GENERATING PREDEFINED REPORTS

MISSIONINSITE[[TD

Innovating the Standard in Church Demograph‘rcs
Place checkmarks by the desired E—
reports. For this local church module ==l
select Executivelnsite, Impressions
and Quad reports. Step Three:

Choose Your Report Type

The selected reports will be generated
in PDF format and a download link will
appear to retrieve your reports.

MISSIONINSITE [T

Innovating the Standard in Church Demographics

Fulfilled

Step Five
Fullfilled

Slide 4

www.Missionlnsite.com



MISSIONINSITE ([

Community Engagement Specialists
For Faith & Monprofit Groups Community

v USING THE EXECUTIVEINSITE WORKSHEET

SELECT Documents From the MISSIONINSITE D
Hel p M ENU Tools Reports Help Welcome Screen

Documents

From the Documents menu ‘
SELECT the Executivelnsite
Worksheet.

Beulah

Opelika

The Worksheet will download and g ' MI Demographic Reference Guide

Quadrennium White Paper

Open in a neW WindOW for prlntlng A Group - Segment Descrip s by
Or Sa\l.l ng to your Co m p Uter In a / IE:{Jeerl;z:Ue Multimedia Guide to Mosaic USA by
P D F flle format. . [ IE\;;pEH‘:I}mpact Mosaic Application Guide by Bandy

Maximizing the Use of Cong Plot
How to Use Opportunity Scan

. - . g . U Ti I Pol
Discovering Ministry Opportunities with 19 Travel Fova
ExecutiveInsite Worksheet

tivelnsite ;
Learning Series

Introduction to Neighborhood Discovery
Compare Your C n to Your Commu

INTRODUCTION

You may create an Executivelnsite report for any ministry area. Each Executivelnsite report is organized around 12 Crawford
themes or “Insites’ which are strategic for discovering ministry opportunities. Executivelnsite may be used to analyze -

regional as well as local areas including neighborhood block groups. When using community based information to analyze

ministry opportunities we suggest you consider how far people readily travel for work or shopping in order to define your

ministry area. You may also want to consider natural, regional, or transportation barriers that impact your location within a

ministry area.

Base Area: Your State,

A “Comparative Index” is used to explain some of the data. This index compares your study area to the entire
population of the Base Area which is Your State. The Comparative Index is calculated by dividing the statistic for your

study area, by the same statistic for the Base Area and multiplying by 100. For example if the Comparative Index for the
Average Age is 125, then your area older than the average for the Base Area. Conversely, if the Comparative
Index for the Average Age is 75, then the Average Age of your area is 25% younger than the Base Area

Discussion Questions: Is the population in your study area increasing or decreasing? Whether it is stable or changing,
what impact does this have on your ministry decisions?

For additional insight on population change, divide the Percent Change by the number of years to find the Annual
Percent Change. For example if the projected population change is 7.8% ower the next five years, divide 7.8 (the
projected % change) by 5 (the number of years projected) or 1.5% change per year. How does this compare with the
Annualized Percent Change for your congregation over the same intervals? What does this say about your ministry?
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v USING THE MISSION IMPACT GUIDE

SELECT Documents from the
Help MENU

From the Documents menu
SELECT the Mission Impact
Application Guide by Bandy.

The Mission Impact Guide will
open in a new window for printing
or saving to your computer in a
PDF file format. You may select,
print and save INDIVIDUAL
MOSAIC HOUSEHOLD
SEGMENTS from this page.

The Mission Impact Guide
provides practical MINISTRY
APPLICATION SUGGESTIONS
for each of the 71 Mosaic
Household segments. You will
find the Mosaic Segments your
study area defined in the
Quicklnsite, Executivelnsite,
Fullinsite and Comparativelnsite
Reports.

b

Admin Tools Reports H Welcome Screen

MISSIONINSITETID

LOUISIANA

|
/' Beaumont ———
\ / o Ne

Co;pgs- Christi
~o!

Gulf of
Mexico

www.Missionlnsite.com

TH
LINA MyrteBeach

Starting Point
MI SupportNet Guide

SA Group - Segment Descriptions by
edia Guide to aic USA by
mpact Mosaic Application Guide by Bandy
Maximizing the Use of Cong Plot
How to Use Opportunity Scan
Using Tra Polygons
ExecutivelInsite Worksheet
Learning Series

Introduction to Neighborhood Discovery
Compare Your Congregation to Your Community
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v USING THE MISSION IMPACT GUIDE

The Mission Impact Guide provides
practical MINISTRY APPLICATION
SUGGESTIONS for each of the 71
Mosaic Household segments. You will
find the Mosaic Segments present your
study area defined in the Quickinsite,
Executivelnsite, Fullinsite and
Comparativelnsite Reports.

SEGMENT C12: GOLF CARTS AND

GOURMETS

Upscale retirees and empty-nesters in
comfortable communities

Resource: Mosaic by Experian

General Spiritual Insigh

Golf Carts is part of the Lifestyle Group C (Booming With Confidence). Please refer to the
description of Group C for the larger context of this segment’s potential relationship with the
church

[T SNV it's The Right Thing To Do"

Quiet Good Taste, Morality With Minimum Sacrifice

Inclination & Attitudes:
Global Perspective, Planned Lifestyles
Strong Impressions:

Mood & Values:
High Commitment to Career, High Sense of Well Being

Mission impact Guide V2.0 © Missioniesite, LLC

Relevant Ministry Choices:

Ministry
Application
Choices Include

Leadership Hospitality

Enabler, CEO

The senior pastor is usually a veteran minister.
He or she has been trained in established
seminaries of the denomination and ordained
for a number of years. The pastor has climbed
the career ladder and has a solid reputation
with the denomination. He or she understands
parliamentary procedure, builds consensus,
shepherds committees and task groups, and
facilitates nominations for lay leadership.

The pastor is a capable preacher. More
importantly, the pastor is approachable,
personable, and available in any crisis or
emergency. He or she is a capable and fiscally
conservative administrator. The church
manages a variety of midweek programs for
members, and the pastor is expected to
coordinate a community center.

Leadership

Compelling Issues:
The pastor's spouse is expected to be a
“helpmate", and the pastor's family is
expected to model traditional virtues and

Downioad resources for your mission field through w

www.Missionlnsite.com

Multiple Choices, Healthy Choices

Hospitality is comfortable, but not opulent.
People in this segment lead understated
lifestyles, but their clothes have designer labels
and they drive luxury cars. Provide extra-wide
parking spaces that are well il ted, and
also a covered drop-off entrance. Everything is
accessible and directions are clear. Greeters
should be rotated frequently and provide
warm welcomes. The Welcome Center should
provide abundant print information about the
church, but also about community social
services.

Provide a variety of refreshments

designate a special serving station for sugar-
free choices. Provide hot and cold drinks, but
avoid anything "instant". Coffee and cream
may be flavored, but don't bother with
espresso. Homemade cooking is often
appreciated, provided that it is high quality and
labeled to prevent allergic reactions. Serve
refreshments before, during, and after worship
to encourage people to linger. Provide spare
umbrellas, and deploy volunteers after worship
to assist people returning to their vehicles.

Hospitality

Compelling Issues:
Staff should always mingle during
refreshments, and the church secretary
should make a point of taking notes to serve
as reminders for the pastor during the week.

Mission impact Guide V2.0 © Missioninsite, LLC
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v USING THE INTERACTIVE MULTIMEDIA GUIDE TO
MOSAIC USA BY EXPERIAN

SELECT Documents from the MISSIONINSITE D
Help MENU Admin Tools Reports Help Welcome Screen

Support Videos

Documents
&
How To

From the Documents menu
SELECT the Interactive

Multimedia Guide to Mosaic ey
USA by Experian.

Contact Us

Starting Point
MI SupportNet Guide

A new browser window will s

open displaying Experian,s Mosaic USA Group - Segment Descriptions by
InteraCtive MU Itl media GUide to { lEl)\(tpeprral:t[:ve lv1u|timed’ia7(3uide to Mosaic l;SA by
Mosaic USA. Note: This is an ‘ e s
Experian web site, which often ’ '

takes a few moments to open.

This is not a downloadable file.

Mosaic USA Interactive Guide MICHIGAN

Maximizing the Use of Cong Plot
How to Use Opportunity Scan
P 'NG’“’S Bay Using Travel Polygons

~ |
Oshkosh | ExecutiveInsite Worksheet

Learning Series
Introduction to Neighborhood Discovery
Compare Your Congregation to Your Community
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v USING THE INTERACTIVE MULTIMEDIA GUIDE TO
MOSAIC USA BY EXPERIAN

The Interactive Multimedia
Guide to Mosaic provides
detailed information and
analytics for each of the
19 Mosaic Groups and 71
Individual Mosaic
Segments.

Use images illustrating
each Mosaic Household
Type, Word Clouds
(Description Tab) and Pen
Portraits to communicate
the uniqueness of each
Mosaic household type in
your mission area.

:£..§:Experian
Mosaic

Mosaic USA Interactive Guide

Richard & Mary
6.13% g} Iﬂ 7.64%

ALL KeyTraitsMMH IEL S Description | Streetscapes | Regional Distribution | Mapping | Family Tree | Pen Portrait | Data Insights
b 4

Segments E37 Profiles

co stting | 1p cou oo (e TR

Group A: Power Elite
The wealthiest households in the US, living in the most exclusive neighborhoods, and enjoying all that life has to offer

Key Traits

KOS >

F )

Profile: How we live our lives | Travel
Visited theme parks

Group A ranked 5 out of 19

Profile Rank
with an Index of 138 ke

2EoR) 0=
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Type H27: Birkenstocks and Beemers

Upper middle-class, established couples living leisure lifestyles in small towns and cities

Live theat 60s to 70s music Video on der
Fay S OIS dse shoppe’ L Bo 200
Count S r shopper J g
newhat iberal Married without kids 2 TVs in HH $100,000-$124,999
Bird watching Independent $125.000~$149.999Y0ga

premium News/documentary shows
> J

)an nol &> Best average credit
destination w bs ' |.r0nmenta| Ch rities Inv
Cruise ship vacation _ DVR with cable/satellite
Hybrid car CUV - entry leve

: Verv lit
Art association Very lit

Debit ¢

Description
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v EXPLORING THE IMPRESSIONS REPORT
About the Impressions Report

Prepared for:

The Impressions report is designed to give an

‘impression’ of a It has two
S Year Projection:

parts, the first of which presents the study area’s

Date:

likely overall mood and values. The second part
presents a study area’s inclinations across a set of 10
polarities.

About the Impressions Report

The Impressions report is designed to give an ‘impression’ of
a study area’s character. It has two parts, the first of which
presents the study area’s likely overall mood and values.

Th e tWO p a rtS Of th e re p O rt a re = The second part presents a study area’s inclinations across

a set of 10 polarities.

(]
The two parts of the report are...

* 10 Indicators of Community Mood and Values: These

These 10 indicators portray the relative strength of s sty St o g
each category on a scale of 0 to 5. sl

* 10 Indicators of Community Inclinations: These 10
indicators present a set of polarities reflecting the relative
inclination of an area toward one side of the polarity or the

. These
10 indicators present a set of polarities reflecting the Why i i called Impressions"?

Itis called “Impressions” because unlike the demographic

relative inclination of an area toward one side of the

. and/or housing characteristics, these data derived from the
po I arlty O r th e Oth e r . Simmons consumer behavior information portray a more
subjective impression of an area. It is one might say an
‘Impressionistic’ portrait in the way of the late 19th century
art movement expressed in ‘Impressionism.” It looks at a
wide array of the Simmons data and organizes that data by
interpretive categories.

How should the report be read?

There are five options for each indicator. Each indicator's
score will be highlighted by a colored box, providing an
answer the for each specific question.

www.Missionlnsite.com

Sample Impressions Report
3 mile radius

IN

2015

2020

2025
10/21/2015
Spring

THE STUDY AREA

Spring Hill Lawrence

Speedway 2
o

g Warren Park
Indianapolis

Beech Grove

What is the value and application of such a report?

The character of a community is more than the various views provided
by demographic data alone. The Simmons data attempt to capture
people’s beliefs, values and behaviors-—-providing insight into the
motivations of people. Taken in aggregate form, patterns of an area
can be seen. The Impressions report tries to capture these patterns
and organize them in ways that report not just data but interpreted
data, providing additional dimensions of understanding about an

area. As a result, a person viewing the report will gain insight into

how to communicate, how a community is likely to respond to various
initiatives and even where community programs might be called for.

Slide 11
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v EXPLORING THE IMPRESSIONS REPORT

10 Community Mood and Values Indicators
Drive for Affluence

In this area, how i ant is the pursuit of affluence

Commitment to Career

In this area, how i ant are career pursuits?

Concern for the Environment

In this area, how strong is the concerm for the environmm

Practice of Altruism and Giving

In this area, how strong is the practice of altruism and giving?

Importance of Religious Faith

In this area, how important is religious faith and practice?

Entertainment Activities

In this area, how active is the community in ent
activities?

Desire to Broaden Horizons

In this area, how much energy is given to activities that would
broaden one's horizons?

Pursuit of Personal Growth

In this area, how likely is this area to pursue avenues of personal
growth and developmen

Sense of Wellbeing

In this area, how high is the overall sense of wellbeing?

10 Community Inclination Indicators
Local vs Global

In this area, is the inclination loward a local o global focus?

Traditional vs Progressive

In this area, is the outiook more traditional of progressive?

Retiring vs Sociable

In this area, is the inclination toward sociability or is it more
retiring?
Restrained vs Indulgent
In this area, is the inclination mare likely 1o be restrained in life
activities or indulgent?
Planned vs Spontaneous
In this area, is the inclination mare likely 1o lean towards piz
of activities or spontaneity?
Dutiful vs Carefree
In this area, is the inclination mare towards fulfiling duty or being
carefree’
Security vs Fulfillment
In this area, is the inclination more for security or pursing life
fulfiliment activities?
plicity vs Affluence

In this area, is the inclination toward a lifestyle of simplicity or
affluence?

In this area, is the inclination loward self concer h Moderate
concemns of others? Oithers

Follow vs Lead

In this area, is the inclination loward leading or following?

www.Missionlnsite.com Slide 12
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WHAT IS THE VALUE OF THE IMPRESSIONS REPORT FOR MINISTRY?

The character of a community is more than the various views provided by demographic
data alone. The Simmons data attempt to capture people’s beliefs, values and
behaviors—providing insight into the motivations of people. Taken in aggregate form,
patterns of an area can be seen. The Impressions report tries to capture these patterns
and organize them in ways that report not just data but interpreted data, providing
additional dimensions of understanding about an area.

As a result, a person viewing the report will gain insight into (1) how to communicate
with the community around your church, (2) how a community is likely to respond
to various ministry initiatives and (3) where new community based ministries
might be needed.

For further understanding of how the Impressions Report was created, review the
“Variables by Indicators” section as well as “Support Information”.

What ministry applications does YOUR Impressions Report suggest?

www.Missionlnsite.com Slide 13
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v EXPLORING THE QUADRENNIUM REPORT

About the Quadrennium Project Report

The Quadrennium Project Report provides a
projection of likely

for a defined study
area. It is based upon the Quadrennium Project
national survey conducted by Missionlinsite.

While general religious data is available through
various organizations, only Missioninsite can
provide local geography projections that are
current.

quad-ren-ni-um

E@F@D@@E

WIERICAN BELIEFS

MISSIONINSITE

quad-ren-ni-um

The Quadrennium Report

Prepared for:

Study area:

Date of Report:

Quad Project Version:

About the NEW Quadrennium Project Report

The Quadrennium Project Report provides a projection of likely religious
beliefs, preferences and practices for a defined study area. It is based upon
the Quadrennium Project national survey conducted by Missioninsite.
While general religious data is available through various organizations, only
Missioninsite can provide local geography projections that are current.

How to read the Quadrennium Report

The NEW Quadrennium Project report is divided into three sections, each
providing a different approach to the data.

« The Story View Report presents 10 Indicators of your study area's likely
religious beliefs, preferences and practices.

« The ThemeView Report provides projections for the study area across all
of the variables in the Quadrennium Project survey It is organized into three
theme areas, called Landscapes.

+ The Beliefs Landscape
* Religious Affiliations and Preferences Landscape
+ The Local Church Landscape

Within each Landscape one or more specific categories are presented. In
each case, the study area data is compared to the national average.

* GraphView provides several graphs that reflect the more significant
findings, most comparing the study area to the national average.

www.Missionlnsite.com

Sample Quadrennium Report
3mile radius

10/21/2015
2012

The Study Area

More Information

Please refer to the last page of the report for additional notes and
interpretation aides in reading the report.

White Paper

A White Paper that provides specific information about how the
Quadrennium Project was developed is available on the Missioninsite
website. This document will present the concept behind the project, the
survey that was fielded and how projections into specific geographic areas
is accomplished.

Slide 14
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v EXPLORING THE QUADRENNIUM REPORT

StoryView

Significant Indicators of Religious Beliefs, Preferences & Practices

The survey includes:

« 29 preferences both now and 10 years ago
. for 22 denominations now and 10 years ago

* Level of personal concern for 34

* Level of agreement or disagreement with 20

* Current

. the person .
* The level of in one’s life now and 10 years ago.

* If currently or other religious community;

* 21 possible or

religious community

* Reporting the level of 12

* Rating the importance of 23 for participating in or looking
for a religious congregation or other religious community

Media Preference

What

www.Missionlnsite.com Slide 15
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v EXPLORING THE QUADRENNIUM REPORT

©

How to read the Quadrennium Report L s

The NEW Quadrennium Project report is divided into three e e

sections, each providing a different approach to the data.
* The Report presents 10 indicators of your study

Beliefs about Jesus

area's likely religious beliefs, preferences and practices.

* The Report provides projections for the study
area across all of the variables in the Quadrennium Project
survey. It is organized into three theme areas, called
Landscapes.

» The Beliefs Landscape

* Religious Affiliations and Preferences Landscape
* The Local Church Landscape

Within each Landscape one or more specific categories are
presented. In each case, the study area data is compared to
the national average.

of Faith to Life

. provides several graphs that reflect the more
significant findings, most comparing the study area to the
national average.

www.Missionlnsite.com Slide 16
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v THE QUADRENNIUM REPORT & MINISTRY APPLICATIONS

Suggestions for Exploring the Quadrennium Report for Ministry Applications:
 What is your interpretation of “StoryView” for your report area?

* Review all the sections in the Quadrennium Report. Consider these sample
guestions:

What is the level of the report area? What opportunities
or challenges might result?

What are the for those outside the Church
and inside the church? How could the church address these issues?

How might you use “Life Concerns” learnings to influence preaching, worship
options or missional programs?

www.Missionlnsite.com Slide 17
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v THE QUADRENNIUM REPORT & MINISTRY APPLICATIONS

What are the highest “Program or Ministry Preferences”? What clues might your
learning provide for future ministry decisions? What new ministries should be
considered? What current ministries might be eliminated? Are there collaborative
opportunities with other community missions?

What are the highest “Media Preferences”? What impact would media preferences
have on communication with the congregation? What about communication with
the community? Would your learning impact the types of media used such as
printed materials or electronic media? What about social media? What about your
church website?
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v THE QUADRENNIUM REPORT & MINISTRY APPLICATIONS

Compare the survey results for your area with the national average. Use the
Comparative Index Score as a guide. See “Supporting Information” for explanation
of how to use the index score.

What might a high index score for “avoiding homelessness” mean for ministry
opportunities? Are families in financial crisis or facing joblessness?

What about a high index score for “Financing the future, savings, retirement”?
What programs or services might best engage the community and congregation
looking toward financial security in retirement?

What ministry applications does YOUR Quadrennium Report suggest?
Use the GraphView Section to support your findings for church presentations.
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This Completes

Who Is Our Neighbor?

Look for Other Advancing Mission Series Presentations Highlighting
PeopleView System Features

CommunityView
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